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Making Contact Submission Guidelines (May 2001-May 2002)

Making Contact adheres to the highest standards. Please follow the 

guidelines carefully:

1. Record on digital format or cassette tape (high bias preferred)

2. If available, choose Dolby setting when recording

3. Use professional microphone and tape machine

4. Please clearly label recordings and accompanying material

5. Meticulous recording habits are appreciated

6. Narration should be conversational, not glossy or heroic

7. Please submit contact information for interviewees (address, phone, 

email, etc.)

Editorial process: 

1. Get story approval and deadline

2. Submit script and recorded segments

3. Discuss any changes or re-writes

4. Record and edit narration

5. Submit final edit and script

6. Final mix conducted at the National Radio Project

The National Radio Project pays $175 for edited segments 7 to 10 minutes 

in length.  $150 for 5 to 6 minutes.  Other lengths, terms discussed.  

Kill fee $25.  We also consider unedited recordings of interviews, 

speeches and events.  Rates vary.  A production of the National Radio 

Project, Making Contact is a half-hour weekly public affairs program 

that  broadcasts on 165 community and public radio stations in the 

United States, including 18 in Canada and 2 in South Africa.  MPEG and 

RealAudio on the internet.  Short-wave: Radio for Peace International
To pitch a story for Making Contact, please write a two paragraph 

description, including potential interviewees.  Keep in mind that Making 

Contact is not a "news" program and focuses primarily on political 

trends.  As a general rule, stories must avoid time-dating and should be 

relevant up to six months after broadcast.  Before pitching a story, 

please be familiar with the mission of the National Radio Project: To 

heighten public consciousness, broaden public debate on critical social 

issues, and encourage civic participation by giving voice to diverse 

perspectives and opinions not often heard in the mass media.

In making your pitch, please consider the following questions:

* Does the story relate public interests to governmental policies and 

corporate priorities? * Does the story give listeners a historical, 

political, or social context of major national and international events?

* Does the story shed light on social and economic inequities? * Does 

the story link grassroots issues to national or international trends?

Submit pitches by email, fax or mail to co-producer Stephanie Welch.  

Pitches received by Monday will be reviewed and responded to by the 

following Thursday. phone: (510) 251-1332, swelch@radioproject.org
