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ADVERTISING INFO - 2014 - A

Title: “C-U Confidential”
Issue: #8
Frequency: Annual
Press run: 1,500 (projected)
Format: 5.5 in. wide x 8.0 in. tall

Cover Price: $3.00 US/$3.50 Canada

Initial Distribution for FREE (Tentative List):

Specialty merchants in Champaign-Urbana, Danville,
Decatur, and Bloomington-Normal, IL, April 2014

New Art Film Festival
@ The Art Theater Co-op, Champaign, IL, April 2014

Roger Ebert’s Film Festival
@ The Virginia Theatre, Champaign, IL, April 2014

... with more to announce ...

Booking, Payment & Artwork Delivery:
Final Deadline — Tuesday, April 8, 2014, 5 p.m.

Advertisers returning from C-U Confidential #7:
Take 10% off any Half or Full Page price! Offer only good for C-U Confidential #8!

Jason Pankoke, Editor, C-U Confidential, 401 N. Prairie, Suite 3D, Champaign, IL 61820



Ad Dimensions + Rates:
We offer the following ad sizes that you can choose from.

BASIC DATA

Interior Advertisements (B/W):

Bargain (50 words + graphic): $40.00
Quarter-Page: $60.00
Half-Page: $100.00
Full-Page: $175.00

Color Advertisements (4/C):

Interior: Full/$250, Half/$175, Quarter/$100
Inside Back: Full/$250, Half/$175
Inside Front: Full/$300, Half/$200

Back: Full/$350, Half/$225

DETAILED SPECS

Interior Ads (B/W)
Bargain: Up to 50 words + 1 B/W graphic - $40.00
Quarter: B/W, 2.25 inches by 3.25 inches - $60.00
Half Horizontal: B/W, 5 inches by 3.25 inches - $100.00
Half Vertical: B/W, 2.25 inches by 7 inches - $100.00
Full: B/W, 5 inches by 7 inches - $175.00

Artwork (including Bargain graphic) must be “ready for reproduction” and can be delivered as an
e-mail attachment in one of the following file formats: hi-res TIFF, hi-res JPEG, PDF

Hi-res = 300 dpi, minimum; Dimensions are listed at “width times height”

Bargain: Text may be pasted in the body of an e-mail, or delivered in one of the following file
formats: Text-only, RichText, or Microsoft Word. Boldface or italic styles do not cost extra,
however, please make their usage absolutely clear in your submission. Graphic is optional. Ad

will be set inside a heavy-ruled box.

We will not be responsible for spelling, grammar, or content errors that you introduce in your
submission. Please review carefully before sending!

Advertisement will be placed in C-U Confidential #8 at the publisher’s discretion.



Color Ads (4/C)
e Interior Full: 4/C, 5 by 7 inches (no bleed) or 6 by 8.5 inches (bleed) - $250.00%*
o Imterior Half: 4/C, 5 by 3.25 in. (no bleed) or 2.25 by 7 in. (no bleed) — $175.00**
o Interior Quarter: 4/C, 2.25 by 3.25 inches (no bleed) - $100.00**
e Inside Back Full: 4/C, 5 by 7 inches (no bleed) or 6 by 8.5 inches (bleed) - $250.00
o Inside Back Half: 4/C, 5 by 3.25 inches (no bleed) — $175.00
e Inside Front Full: 4/C, 5 by 7 inches (no bleed) or 6 by 8.5 inches (bleed) - $300.00
o Inside Front Half: 4/C, 5 by 3.25 inches (no bleed) — $200.00
e Back Full: 4/C, 5 by 7 inches (no bleed) or 6 by 8.5 inches (bleed) - $350.00
o Back Half: 4/C, 5 by 3.25 inches (no bleed) — $225.00

e  Artwork must be “ready for reproduction” and can be delivered in one of the following file
formats: hi-res TIFF, hi-res JPEG, PDF

e  Hi-res = 300 dpi, minimum; Dimensions are listed at “width times height”
e 4-color (4/C) = CMYK color space ... no RGB!

e 4-color can be delivered on CD-Rom if file size is too large to e-mail. Please ask for snail-mailing
instructions.

e  We will not be responsible for spelling, grammar, or content errors that you introduce in your
submission. Please review carefully before sending!

e Ad placement for Inside Covers and Back Cover is FIRST COME, FIRST SERVE, and can only
be secured by promptly delivering your payment!

e ** Adplacement for Interior is only available if we book 75% advertising coverage per 4-page
color spread. Please inquire when placing your ad!

Please contact us at (217) 352-1312 or cuconfidential@gmail.com if you have any further questions!

WARNING: If your payment is not delivered by deadline,

your ad does not run!

Miscellaneous:

e  All personal checks, money orders, or cashiers checks can be made payable to Jason Pankoke.
We will accept cash, but send at your own risk. You may use the “Donate” Paypal button on the
“DONATE!” Page of C-U Blogfidential to make any advertising purchases, or send a payment
directly to cuconfidential@gmail.com.

e  We cannot offer donations, freebies, or trades of advertising space in C-U Confidential #8.

e  Because of the tight production turnaround for C-U Confidential #8, ALL DEADLINES ARE
FINAL!



We do reserve the right to refuse ads for ANY reason. Also, purchasing advertising space in C-
U Confidential #8 does not grant advertisers authority over the content or opinions expressed in
the magazine.

All advertisers will receive complimentary advance copies of C-U Confidential #8 if located
within the immediate Champaign-Urbana, IL, area. All advertisers located outside the immediate
Champaign-Urbana, IL, area will have comp copies mailed to them at the earliest possible date.

C-U Confidential #8 will be marketed via print and PDF, thereby increasing the reach of your
advertising dollars.

Suggestions for the content of your ad:

All advertisers — angle your ad copy and imagery so they appeal to reader interest in: Film, Video,
Theater, Music, Fine and Performance Arts, and Multi-media!

Media-making advertisers — promote the fact that YOU MAKE FILMS, VIDEOS, AND
TELEVISION! Remember that this magazine is being geared towards the MAKERS as well as
CONSUMERS, and serve as a MEDIA-MAKERS’ DIRECTORY as well as a YEAR-IN-
REVIEW of what has been produced in the area!

Fine-arts and performance-arts advertisers — remember that it takes ALL ARTISTIC
DISCIPLINES in order to create films, videos, and television. If you have the interest in applying

your talents in these areas, then someone else will have interest in considering what you can do for
their projects!

C-U Confidential #8 is 100% INDEPENDENTLY PUBLISHED.

The information expressed in this document does not apply to
MICRO-FILM magazine or any other Paper Opteryx publication.

Thanks for taking the time to read over our rates. We appreciate your business and support!

© 2014 Jason Pankoke e Updated March 29, 2014



ADVERTISING SAMPLES

Bargain Ad (2007 issue) Half-page Ad (2007 issue)
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Full-page Ad (2007 issue) Full-page Full-color Ad (2007 issue)
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